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 Speakers Bureau
Speaker Request Form


Speaker Request Form
Thank you for your interest in having a member of the Email Experience Council’s Speakers Bureau participate in your event or webinar. Please complete and return this form to us at speakersbureau@emailexperience.org.
Please be aware that we only work with events being held in the continental U.S. and that those events should currently have little or no programming about email marketing.
CONTACT INFORMATION

Name: 

Title: 

Organization: 

Email: 

Telephone: 

Organization homepage: 

EVENT INFORMATION

Name of event: 

Date(s) of event: 

Location of event: 

URL of event homepage: 

QUESTIONS
1. How many attendees did you have at last year’s event and how many do you expect this year? 

>
2. What types of people typically attend your event? Which industries are they from and what are their titles?

>
3. What is the focus of your event and how does email marketing fit in?

>

4. Have you had sessions about email marketing in the past? What topics were covered and by whom?

>

5. Do you plan on having more than one session on email marketing this year? If so, what will that other session cover?
>

6. On the last page of this form you’ll find a list of topics, each accompanied by a bulleted list of subtopics. Which of the six topic areas are you most interested in having the speaker address? (Speakers can address more than one topic depending on time constraints.)
>
7. How many minutes long is the speaking slot(s) you want to fill?

>

Please email completed forms to speakersbureau@emailexperience.org.

Thank you.
Topics Covered by the Speakers Bureau

The Speakers Bureau’s members can address the following topics: 
How Email Compliments Other Channels 

● Why use email marketing? 

● Email’s ROI and other statistics 

● How email fits with a multichannel marketing approach

Obeying CAN-SPAM and Other Laws 

● CAN-SPAM 

● COPPA 

● State laws 

Getting and Maintaining Permission 

● The different types of permission

● How to obtain permission

● Re-permissioning old addresses

Ensuring Your Emails Are Delivered 

● Sender Reputation 

● Bounce management

● Feedback loops 

● ISP relationships 

● What is email authentication?

Growing a Large and Active List 

● Organic growth and retention 

● Acquisition and prospecting tactics 

● How to safely rent lists 

● Potential brand damage 

What to Send to Your Subscribers 

● Create meaningful, relevant subscriber experiences

● Understanding and utilizing Reach and Frequency for building brand awareness

● Basic segmentation tactics

● Examples from great email marketing programs
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